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The Gautrain  is a state-of-the-art rapid rail network in Gauteng.  The rail connection comprises of two 

links, namely a link between Pretoria and Johannesburg and a link between OR Tambo International 

Airport and Sandton. This modern train will offer international standards of public transport with high levels 

of safety, reliability, predictability and comfort.                                                                                                      

Gautrain is Africa’s first world-class, modern rapid rail and bus service for Gauteng, a province regarded 

as the economic heartland of South Africa. 

 

Client Objective  

Advertise the launch of the Gautrain , the first rapid rail network in South Africa.  

 
Engagements Ads – Like Ads 
Time period: 10 June 2010 – 31 July 2010 (7 weeks) 

 
Gautrain ran 5 different ads in rotation. The image was the same for all ads, but different text  on each ad. 
This allowed users to see the different messages that the client was wanting to communicate. This 
strategy by Gautrain resulted in excellent interaction rates in terms of CTR, ad likes and fanning/page like 
rates. 

 
           

 

 

 

 

 

 

 

habari media - facebook                                  advertising case study



Fan Page 

Gautrain used their fan page to share the latest news ,press releases, updates,  videos and photos with 
their fans. This was also a platform for Gautrain to get  feedback from the fans about their thoughts on 
service and the Gautrain in general. 
 

Results 

 Acquisition of 1,513 fans over the campaign period and another 5,340 from the organic spread and the 

client’s management of the page. 

 Over 266,000 organic impressions that will continue to accumulate over the next few months. Organic 

activity will keep occurring as long as the users who became fans of the page via the ad keeps 

interacting  with the Gautrain fan page. 

 Engagement rate was  0.62% and CTR 0.44% which is  an amazing result for a social media platform. 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The tremendous response to the Gautrain campaign indicates that the South African audiences were 
very excited about the launch of the Gautrain. The product the first of its kind a lot of people were keen 
to take a trip on the Gautrain. 


